
Code Edition 20, Section 10.1 speaks to the relationship between consumer media and product-
specific media statements. This section reinstates key principles from Edition 18, addressing previous
ambiguity about which parts of the Code apply to product-specific media statements. It offers clearer
guidance for companies managing this higher-risk activity and provides the Code Committees with
greater certainty when adjudicating related complaints.

Aligned with the ‘system-neutral’ approach of Edition 20, Section 10.1 applies uniformly across all
media channels. Regardless of platform-specific constraints—such as character limits or restrictions
on links—companies must ensure that all product-specific media statements, including those on
social media, comply with Section 10.1 (Edition 20).

Key differences
Companies should note that product-specific social media posts that were acceptable under Edition
19 may not necessarily comply with Edition 20. The key change is that posts must now include the
requirements outlined in Section 10.1(e) i–vii (below):

NFTHD #85 - Product-
Specific Social Media:
Adapting to Edition 20

It can be appropriate for companies to issue non-promotional, product-specific media
statements for the Australian public in certain circumstances. However, referencing a
product—particularly on social media—carries higher risks. With its broad reach and rapid
content amplification, social media requires careful compliance management. Edition 20 of
the Medicines Australia Code of Conduct provides clear guidelines on product-related
statements, extending to social media posts as well. 
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Transitioning from Edition 19 to 20
Companies do not need to revise materials published prior to Edition 20 across any media, including
social media, even if the content remains online. However, if any material is re-issued or re-published,
it should be reviewed to ensure alignment with Edition 20. This includes social media content.
From March 30 2025, all new or reshared social media content must comply with Edition 20.

For examples of product-specific social media posts, please view the following pages. 
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1 - Product Registration
Announcement LinkedIn
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2 - Product PBS Announcement
LinkedIn
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3 - Calling for PBAC comments on
Facebook
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4 - Calling for PBAC comments on X
(Twitter)


